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Abstract

Despite the increased and widespread use of social media in businesses, the
recognition and ranking of this new approach in the literature of the marketing
field have been neglected. The purpose of this research is to identify and rank
opportunities such as the speed of sending advertising messages to the audi-
ence, the possibility of classifying the audience, not using a lot of force, devel-
oping research and business intelligence, not needing a commercial location
and special organizations, identifying the target market, strengthening Com-
munication and social relations, strengthening people's awareness in the use of
information technology, trust and loyalty of customers, awareness of customer
needs and the challenges of the effective of advertising messages such as issues
related to user privacy, technology challenges, high cost of content production,
media diversity social issues, digital divide, the challenge of monitoring audi-
ences, the existence of a research vacuum and the lack of up-to-date knowledge
of experts in the field of social media. Social media marketing as a new method
in the world of business and commerce is growing rapidly and is very im-
portant. Social media are also Internet-based communication exchange net-
works that allow users to communicate with a large number of other audiences
at the same time. Platforms such as Instagram, Facebook, and Twitter have
changed the way most businesses view advertising. In fact, companies can gain
a competitive advantage in their marketing network through advertising on so-
cial media and responding appropriately to customer needs, and building rela-
tionships. Social media are important sources of information that change peo-
ple's views and opinions by spreading knowledge and helping business devel-
opment a lot. One of the deficiencies that can be pointed out regarding social
media and marketing is the theological vacuum. The advantage that stands
against the shortcomings of social media is the reduction of costs and the in-
crease of access to a desirable population of audiences, which leads to its
greater use compared to traditional media. This research is based on mixed re-
search, qualitative and quantitative, which is applied in terms of purpose and
survey in terms of nature and descriptive method. The statistical population of
the research is the experts of the Iran Chamber of Commerce, the Iran Trade
Development Organization, and academic experts. 31 members of the statisti-
cal population were selected using the snowball sampling method. The tool for
collecting information is a paired comparison questionnaire. In the first stage,
by reviewing the literature and background of the research, opportunities, and
challenges were identified, and in the qualitative stage, by implementing the
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Delphi  technique, the research  conceptual ~model was extracted in the form of
three main criteria and 18 sub-criteria. The following criteria examine things such as the speed of sending mes-
sages, the use of famous people, awareness of customer needs, brand visibility, many contacts, multimedia con-
tent production, wider advertising at a lower cost, and brand visibility is less important. And a large audience is
more important. As a result, mass media plays an important role in attracting more audiences. In the quantitative
part of the research, using the fuzzy hierarchical method, it was found that in the field of opportunities, criteria
related to marketing and advertising have the main priority, and in the field of challenges, criteria related to so-
cial factors have the highest priority. As a result, mass media plays an important role in attracting more audienc-
es. In the quantitative part of the research, using the fuzzy hierarchical method, it was found that in the field of
opportunities, criteria related to marketing and advertising have the main priority, and in the field of challenges,
criteria related to social factors have the highest priority. The developments that have been done in the research
with the fuzzy hierarchy method indicate that social media is widely accepted by users, which does not have a
clear and defined boundary. Media advertising has a higher value than other advertising. Television advertising
brings a huge cost to businesses, but the advantage it has is that it can advertise in a wide range. Social media
presents an opportunity to the audience, which is one of the most attractive opportunities. Therefore, it is possi-
ble to use images, photos, videos, sound, etc. on a wide scale with different tastes and by using better environ-
mental graphics than other advertisements for contacts and users. Marketing can have a greater impact on users
by conveying information and proper awareness and better quality of product brands. Indicators of breaking ge-
ographical boundaries in advertising and having a large audience from the social criterion as the first and second
indicators in the section of opportunities and challenges of monitoring the audience and the possibility of spread-
ing negative news by users respectively from the criteria related to marketing and social factors are among the
most important challenges of advertising messages in social media were prioritized. Unfortunately, there are
limitations to conducting the research, the main reason for which is the lack of easy access to experts in this field
to complete the questionnaire by allocating enough time and opportunity. Another reason is that in qualitative
research because the work does not proceed with a hypothesis, therefore, to answer the exploratory questions, the
researcher must use a creative method.

Keywords: Social media, advertising messages, opportunities and challenges, Delphi technique, fuzzy hierarchy
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