Journal of Business Strategies/ Shahed university/ 26" Year/ No. 14/ Autumn & Winter 2019-20 ]

4 )

Journal of
Business
Strategies

s

Received on: 03/12/2019

~

Accepted on: 09/03/2020

[\

J

Journal of
Business Strategies
Shahed University
Twenty-sixth Year

No.14
Autumn & Winter
2019-20

J

Presenting a model of entrepreneurial
challenges and opportunities in virtual so-
cial networks in Iran

Jafarzadeh, M.R. * , Hoseinzadeh Shahri, M. , Rah Chamani, A. > and
Saei Arsi, I.

1. Ph.D. Student in Business-Entrepreneurship, Department of Entrepreneur-
ship, Qazvin Branch, Islamic Azad University, Qazvin, Iran.
(Email: rezajafarzaden99@gmail.com)

2. Associate Professor, Faculty of Economics and Social Sciences, Al-Zahra
University, Tehran, Iran.(Corresponding Author)

3. Assistant Professor, Department of Management, Faculty of Management and
Accounting, Qazvin Branch, Islamic Azad University, Qazvin, Iran.
(Email: Ahmad.rahchamani@yahoo.com)

4. Assistant Professor, Faculty of Social Sciences, Takestan Branch, Islamic
Azad University, Takestan, Iran. (Email: Saeeararsi@yahoo.com)

* Email: Mhshahri@alzahra.ac.ir

Abstract

Human life has been affected by new communications in recent years. The de-
velopment of cyberspace has led to businesses embracing social networks. The
appearance of the cyberspace and features offered by information technology
(IT) has provided hope, wishes, opportunities, and challenges for business own-
ers. Organizations create opportunities for improving productivity, market share
and value, and profitability. Also, the use of social networks has imposed chal-
lenges for entrepreneurs. The present study aims to investigate and propose a
model for entrepreneurship opportunities and challenges in social networks. The
methodology is fundamental in terms of objectives and qualitative in terms of
approach. The model was proposed using the grounded theory. Data were col-
lected via the purposeful sampling method by performing open interviews with
the managers of ten businesses in social networks. The data were analyzed by
coding in three stages, including open coding, axial coding, and selective coding.
Finally, the information was classified into six axial opportunity-related codes,
including network nature, motivation opportunities, capacities for taking oppor-
tunities, distribution system opportunities, legal opportunities, and productivity
opportunities, and into four challenge-related codes, including political, man-
agement, security, and market challenges. Also, the conceptual model of entre-
preneurship opportunities and challenges in online social networks was provided.

Keywords: Business Growth, Entrepreneurship, Social Networks, Opportunities,
Challenges.
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