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Abstract

Today, new opportunities for business development have emerged on the Inter-
net that have shaped different concepts of business. In addition, the number of
start-up e-businesses has increased in recent years, but in many cases, they have
faced great challenges for development and survival. These challenges are large-
ly mitigated by having a proper business model plan. But there is no complete
consensus on the building blocks (components) of the business model - despite
extensive studies - in the research literature. In addition, there are few studies on
e-business. Therefore, in this paper, with the meta-synthesis method, previous
researches in the field of business models in the period 1998-2018 were re-
viewed, during which the components of the business model were extracted and
the significance factor of the extracted codes was determined by Shannon entro-
py method. In this process, from the total number of articles found, 81 articles
were reviewed and 27 codes were extracted and classified into 8 concepts and 4
categories. Accordingly, the three components of value proposition, revenue
model and customer have the highest repeatability and significance factor in pre-
vious studies. Therefore, to improve the commercialization strategy in start-up e-
businesses, it is important to pay attention to these components. Therefore, the
identified components were classified at the level of goals and strategies and the
level of performance and implementation.

Keywords: Business Model, Electronic Business, Meta-Synthesis, Content
Analysis, Shannon Entropy.
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